S.Y.B.Com (Sem-lIll) June-2023

Business Management-Marketing management Q.P, Code: 00080302

[Time:3.00 Hrs] [ Marks:100]

Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of
doubt to the main text of the paper in English.

Q.1 A. Select most appropriate answer from the options given below. ( Any 10) 10

1. starts with determining consumer wants and ends with the satisfaction of those
wants.

a) Marketing b) Product c) Selling d) Societal

2. environment studies human population with reference to its size, density,
distribution, etc.

a) Economic b) Demographic c) Political d) Commercial

3. The key term in the American Marketing Association’s definition of marketing is

a) Activity b) Sales c) Product d) Value
4. A is a need that stimulates a person to act in a particular way.

a) Motive b) Market c) Segment d) tool

5. Marketing strategy is __ oriented.

a) Present  Db) Past c) Historical decision d) Future
6. Marketing Strategy is - dimensional.

a) one b)two c) three d) multi

7. Most of the published thinking on competitive strategy is in the area of
a) Finance b) Marketing ¢) Human Resource d) Production

8. A is an assurance given by a manufacturer to the buyers that they would be
compensated in case the product does not perform up to reasonable expectations.
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a) Quality b)Warranty c) Colour d) Design

9. In pricing strategy company charge similar for all market both rural and urban
market.
a) Skimming pricing strategy b) Penetration pricing strategy c)Uniform

pricing strategy  d) Psychological pricing strategy
10. Price is the only element in the marketing mix that produces
a) Fixed cost b) Expense c) Variable cost d) Revenue

11.1n company may not focus on long-run performance by ignoring the
impact of other marketing mix variables.

a) Survival b) Maximum current profit c¢) Maximum market share d) Competition
12. Color and size of the product, brand and packaging are considered as

a) Chemical features of product b) Physical features of product c)Product designing
d)Product manufacture

State Whether the following statements are true OR false : (Any 10) 10
1The financial crisis across the globe is an example of macro-environmental force

2 Indian middle class it is estimated that middle class consist of less than 40 percent of the
population.

3 The marketing plan should open with a brief summary of the main goals and
recommendations. This is called a situation analysis.

4 The first step in the business unit strategic planning process is program formulation.

5 Competitive advantage ultimately derives from how well the company has fitted its core
competencies and distinctive capabilities into tightly interlocking "activity systems."

6 Consumer products are those, which are used by the customer for consumption or for
household use.

7 Potential Product, the very amazing features that exceed the customer expectation, totally.

8 The relation between demand and price is inverse.

9 In order to survive in the market company generally charge high price for its goods and
services.

10 A company adopts the same marketing mix for all products.

11 To determine price of the product only external factors need to be consider.

12 In going rate pricing company follow the pricing strategy used by its competitors.

Answer the following

A What are emerging marketing opportunities in India? 8
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What are different Macro environment factor of Marketing Management? 7
OR

What are the importance of Marketing Management? 8

What are the different functions of Marketing Management? 7

Answer the following

What is strategic management? Explain the steps in Strategic Marketing Planning Process. 8

What are different Competitive Strategy with Hard Differentiators? 7
OR

Explain the features of Marketing strategy. 8

Explain Michael Porter’s five forces model. 7

Answer the following

What is Product Positioning? Explain the steps in product positioning. 8

What are the different features of Growth stage of product lifecycle? 7
OR

What are the different features of Maturity stage of product lifecycle? 8

What are the different classification of product? 7

Answer the following

What are the different objectives of pricing? 8

What are different external factors affecting pricing decision? 7
OR

What are the Cost oriented methods of pricing? 8

Explain the Skimming and Penetration pricing strategy. 7

Answer the following

What are different internal factor affecting pricing decision? 10

Discuss in detail about different Product levels or Customer Value Hierarchy 10
OR

Write short notes on ANY FOUR of the following: 20

Micro environment factor

SWOT analysis

Differential Pricing Strategy

Market oriented method of pricing
Introduction stage of product lifecycle
Importance of Product positioning
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